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Juliette DESEILLIGNY — 06.95.09.59.54 — juliette.deseilligny@live.fr — Paris, FR

1 put a lot of myself into creating www.juliettedeseillzg@ com, so I wmvite you to go there for a comprehen-
swe and concrele view of what I do.

All projects marked with an asterisk (*) are developped on the site.

SING

/ Languages: English C2, French C2.

/ Writing: Book research and writing, on movement
ecology through the lens of pestle & mortars (35,000~word
drafi), Jan-May 2020; Poetry, March 2020-pres. *;
Food & sustainability critique, @juliette_mange (Ins-
tagram) Jan 2018-pres. *

/ Thrift store 2: Constructing a new system re-
thinking the reuse sector from the ground up—ac-
companied by Pole Emploi and Activ’Crea, Jan 2020-pres.

/ Communication: Responsible for thrift store Ins-
tagram/in-shop/events, 2017-jan 2020.—see ‘Res-
ponding’ *

/ Self-led projects and experiments: From concep-
tual art to cooking **; Artwork exhibited in group
shows, incl. Sainsbury Centre (SCVA) Norwich.

/ Improving: Projects suggested and undertaken,
from visual identities to interior (re)designs. **

NING

/ Languages: Spanish B2, Italian A2, Portuguese A1.

/ Education: Norwich Univerity of the Arts BA(Hons)
Visual Studies 2013; Universidad del Pais Vasco
Erasmus 2012; Lycée St Aspais, Fontainebleau Eco-
nomics Baccalaureate ‘mention Bien’;, home-schooling
Cours Hattemer, Paris (“hattemer’ method).

/ Music: Piano 1996-pres; Opera singing 2019-pres.

/ Practical: First-aid responder (PSE2 certified), Pro-
tection Civile, 2014-2016; Driving, licence B, 2012.

/ Technical: coding, HTML5/CSS3/WordPress; 8mm
film editing.

/ Community: Building and living in an intentional
community, Jan 2018-pres.

/ Foraging: Self-teaching, March 2020-pres. *
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/ Thrift store: Managing and solo running of Za
P’tite Boutique® of the group ‘La Fabrique a Neuf” (vo-
lunteers, stock, sales, upcycling, strategy, design,
animation, events, partnerships, communication),
Sept 2016-Jan 2020. *

/ Visual commissions: Comissions of posters, logos,
illustration, wedding and event photography. **

/ Writing commissions: Various editing and transla-
tion work, FR-EN and EN-FR, journalistic and litera-
ry (eg. Manifesto piece, EN-FR %)

/ Consulting: Scheckter’s Organic Drink marketing
strategy May 2015; Interior design, private flat, Dec
2017.

/ Volunteer: Zero Waste Paris multi-board member
May 2019-pres.; previously for Foodcycle, Oxfam
books, Conference of Youth 11, various other.
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w / Questionning: Philosophy; reflection and ques-
o tionning of norms and habits, translated through

making * * and writing * * —see ‘Expressing’ (eg.
Manifesto _for change *, book underway).

/ Rewilding: Natural living, community living, practice
of Natural Movement (hébertisme)—see ‘Learning’.
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/ Social media: Active participation and contribu-
tions (zero-waste, foraging, coding, DIY, freegan,
natural movement, local life groups/forums; edu-
cational video/documentary YouTube translations).

/ Teaching: English and French—literature and as a
foreign language, primary to college, 2014-pres;
Advanced drawing, 2018-pres.



